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1  Illustrate the following: 
 (a) Production concept. 
 (b) Sales concept. 
   

2  What are the segments of marketing? Explain each segment. 
   

3  Explain product life cycle with suitable examples. 
   

4  Explain the following: 
 (a) Idea screening. 
 (b) Concept testing. 
 (c) Commercialization. 
   

5  What are the methods of pricing? Explain with suitable examples. 
   

6  What are recent trends in retailing? Illustrate with examples. 
   

7  Enumerate the role of communication in marketing.  
   

8  Explain the objectives of sales force. 


